shows one of the questionnaires returned from the surveyed tourists. Key information in the questionnaire include: (1) the arrival and departure cities; (2) travel length; (3) days of stay; (4) travel planner; (5) travel purpose; (6) gender and nationality; (7) age; (8) income level; and (9) education level. The demographics of the final samples (856 in total) are given in Tab. S1.
II. SATURATION POINT OF TOURISM ATTRACTIVENESS
To saturation point is defined as the critical tourism attractiveness, a c , of a city over which the increasing speed of the overall visitation volume with respect to the tourism attractiveness, S slope = |∂S/∂a|, is smaller to a small threshold, S c . To find a c for a specific city, we increase a from its current value to 1 × 10 3 , and calculate the variation of the overall visitation volume, S.
The results for some major non-port cities are plotted in Fig. S2 . We see that with the increase of a, the value of S is first increased with a fast speed, then is gradually saturated. Setting S c = 0.1, 
